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Welcome to the February Issue Industry News
Connecting with Congress

Source: Trade Only Today

The Association of Marina Industries held its first ever Congressional Briefing to highlight the impact of up-
coming legislation on working waterfronts and the marina industry. The briefing, held in partnership with the 
National Working Waterfronts Network, included more than 65 staffers and media members, according to AMI.

The event opened with Rep. Rob Wittman, R-Va., who is considered a supporter of the marine industry and re-
sources, speaking about the importance of recognizing the impact of climate change on maritime businesses. 
(Wittman’s office sponsored the event.)

A panel discussion addressed the economic and social significance of working waterfronts and marinas. Rick 
Chapman — an AMI board member, general manager of Sunnyside Marina in Minnesota and Midwest Marina 
Association president — joined Virginia-based Regatta Point Yachting Center general manager Jimmy Mackie 
on the panel. Mackie also is president of the Virginia Marine Trades Association.

“As a business manager, I feel it’s incredibly important to share my story with those making policy on Capitol 
Hill so that they understand the impacts their decisions have,” Chapman said in a statement.

AMI estimates that 11,500 U.S. marinas produce an economic impact of $18.1 billion, supporting 105,000 jobs.
“It’s important that the boating industry, working waterfronts and the marina industry have a say in any major 
infrastructure legislation,” Kretsch said.

The briefing focused on water infrastructure and the resilience of waterfront businesses, highlighting the im-
portance of the Water Resources Development Act and Sportfish Restoration and Boating Trust Fund reautho-
rization as conduits to benefit waterfront businesses and the marina industry.

AMI worked to build its legislative recognition in Washington, D.C., working with partners the National Marine 
Manufacturers Association, the Marine Retailers Association of the Americas, and BoatUS.

AMI also contracted with LobbyIt.com to independently track legislation specific to marinas and boatyards.
“AMI believes that marinas are an important part of the boating industry,” Kretsch said. “AMI’s working to 
make sure that part of the industry is heard.”

Register for the American Boating 
Congress – Take Advantage of Early 

Bird Pricing Today

Registration for the 2020 American Boating Congress 
(ABC) is now open and NMMA is encouraging all 
stakeholders to reserve their spot today. Early bird 

pricing discount runs 
through Friday. Click 
here to register now.

ABC 2020 – the rec-
reational boating 
industry’s annual 
advocacy summit in 
Washington, D.C. – 
will be held on Tues-
day, May 12 through 
Thursday, May 14. 
For the first time the 
event moves to the 
InterContinental located at The Wharf – a remark-
able, mile-long stretch of waterfront property along 
the Potomac River.

https://images.saymedia-content.com/.image/cs_srgb/MTcwNTUyMDM3NTg1NDYzMDY4/ami.pdf
http://www.cvent.com/events/2020-american-boating-congress/event-summary-368a9a8184fe407a8e3e9771f285d042.aspx
http://www.cvent.com/events/2020-american-boating-congress/event-summary-368a9a8184fe407a8e3e9771f285d042.aspx
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What: American Boating Congress
Where: Intercontinental Washington, D.C. – The Wharf 
When: Tuesday, May 12, 2020 – Thursday, May 14, 2020 
Register: http://www.cvent.com

ABC provides attendees with the unique opportu-
nity to meet with elected officials, hear from a host 
of influential speakers, take part in a series of work-
shops and seminars, and discuss issues impacting 
their business with key policymakers. The event also 
helps build and strengthen relationships that lead to 
a brighter future for the entire industry.

For more information, please contact NMMA senior 
director of political advocacy and engagement, Erica 
Crocker at ecrocker@nmma.org or NMMA manager 
of PAC and events, Andrew Lewis at alewis@nmma.
org. 

USCG Warns Mariners of Potential for 
Positive Drug Tests from CBD

Source: GCaptain

The U.S. Coast is warning credential mariners against 
the use of hemp-based CBD products that could re-
sult in a positive drug test. 

The warning was issued as Marine Safety Advisory 
01-20 titled “Potential for Positive Drug Test Result
from Use of Hemp-Plant Products”.

Due to the easing federal and state regulations, it’s 
easier than ever for the public to obtain hemp-based 
products such as cannabidiol, aka CBD, to self-treat 
a whole host of issues from stress and anxiety to 
chronic pain. 

While typical over-the-counter CBD products do not 
contain the pyscoactive component tetrahydron-
nabinol (THC), mariners should be aware that some 
products marketed as CBD may actually contain trace 
amounts THC that could result in a positive drug test. 

Industry News

Industry News continued on Page 5

Due to its intoxicating effect, the U.S. Coast Guard 
prohibits the use of THC by mariners and all Coast 
Guard required drug tests screen for the component. 
Under 46 CFR 16.201(c), an individual who fails a drug 
test must be removed from duties directly affecting 
the safe operation of a vessel, and could be subject 
to suspension or even revocation of his or her license.  

“For these reasons, mariners wishing to avoid a posi-
tive THC drug test should exercise extreme caution 
when considering the use of any hemp or CBD prod-
uct because such use could result in the loss of their 
merchant mariner credential and immediate removal 
from safety sensitive duties aboard a vessel,” the ad-
visory states.

The Coast Guard also warns that the use of CBD 
products is not an acceptable defense for failing a 
drug test. 

“It remains unacceptable for any U.S. Coast Guard 
credentialed mariner or other safety-sensitive worker 
working aboard a vessel that is subject to U.S. Coast 
Guard drug testing regulations to use THC. Claimed 
use of hemp products or CBD products is not an ac-
ceptable defense for a THC-positive drug test,” the 
alert states.

While the sale and use of marijuana is still prohibited 
under federal law, more than 30 states have passed 
laws legalizing marijuana in some form, either rec-
reationally or for medical purposes with a doctor’s 
prescription. 

Bradford Marine Parent to Acquire 
Billfish Marina

Source: Trade Only Today

Bradford Marine parent company Fort Lauderdale 
Yacht Harbor said it entered an agreement with Bill-
fish Marina owner PipeWelders Marine to purchase 
the marina for an undisclosed price.

http://www.cvent.com/events/2020-american-boating-congress/event-summary-368a9a8184fe407a8e3e9771f285d042.aspx
mailto:ecrocker@nmma.org
mailto:alewis@nmma.org
mailto:alewis@nmma.org
https://www.dco.uscg.mil/Our-Organization/Assistant-Commandant-for-Prevention-Policy-CG-5P/Inspections-Compliance-CG-5PC-/Office-of-Investigations-Casualty-Analysis/Safety-Alerts/
https://www.dco.uscg.mil/Our-Organization/Assistant-Commandant-for-Prevention-Policy-CG-5P/Inspections-Compliance-CG-5PC-/Office-of-Investigations-Casualty-Analysis/Safety-Alerts/
https://www.tradeonlytoday.com/industry-news/bradford-marine-parent-to-acquire-billfish-marina
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The 2019 Professional Marina Resource Guide is now available!
AMI’s Professional Marina Resource Guide serves as an invaluable resource to those 
who desire access to professionals and companies who provide products and services 

for the marina industry.

The Professional Marina Resource Guide is brought to you as a service of the Association of Marina 
Industries (AMI). All companies in the Guide are members of AMI. AMI represents a diverse 
membership of nearly 1,100 marinas, boatyards, yacht clubs, public/private moorage basins, 
and marina suppliers around the world. These companies provide slip space for over 165,000 

recreation watercrafts and employment for over 8000 marine tradesmen and women.

http://flash-pub.com/pub/ebooks/1ae4918059/#/0
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Industry News continued from Page 3

Billfish Marina, a repair and marina facility in Fort Lau-
derdale, Fla., agreed to terms to be acquired by Fort 
Lauderdale Yacht Harbor.

The acquisition of Billfish Marina and all affiliated en-
tities — PipeWelders Marine, P&R Canvas and High 
Seas Technology — is anticipated to close in April, 
subject to customary closing conditions. Both prop-
erties will continue operations as normal and will re-
tain the Bradford Marine, Billfish Marina and affiliate 
names.

Julie Fisher Berry, principal of Marina Investments 
Group at Stiles Realty, brokered the transaction. “We 
are very excited to have the opportunity to acquire 
Billfish Marina, PipeWelders Marine, P&R Canvas and 
High Seas Technology,” said Fort Lauderdale Yacht 
Harbor CEO John Kelly in a statement. “Adding Bill-
fish Marina and its affiliates, with their world-class 
employees, significantly expands our geographic 
footprint and the services we can provide to our cus-
tomers in South Florida.”

Bradford Marine and Billfish Marina have service-
focused operating philosophies and complementary 
strengths, Kelly said.

“One year ago, with the acquisition of Bradford Ma-
rine, we looked forward to being an integral part of 
the Fort Lauderdale marine community to help grow 
Broward County’s $8.9 billion economic impact that 
comes from the marine industry,” said Fort Lauder-
dale Yacht Harbor COO Michael Kelly. “Entering into a 
purchase contract for the purchase of Billfish Marina 
and its affiliated companies reinforces our commit-
ment to those stated goals.”

“Continuing family ownership was very important 
to me because I can see that John and Michael Kelly 
are committed to the same high standards my father 
and I had building Billfish Marina and our other com-
panies to what they are today,” said Billfish Marina/
PipeWelders president Trey Irvine.

Irvine will continue as an advisor to the Kellys after 
the transaction closes.

Sea Tow Foundation Launches Photo 
Contest to Raise PFD Awareness

Source: Trade Only Today

The Sea Tow Foundation will launch a selfie contest at 
the Progressive Miami International Boat Show, which 
opens Thursday and runs through Monday. The pur-
pose is to help educate boaters about the importance 
of wearing life jackets.

Through partnerships with Miami organizers Na-
tional Marine Manufacturers Association, Onyx, FELL 
Marine, FishGillz, Navionics, Source4 and Formula 
Boats, the Sea Tow Foundation will give away five 
prize packages valued at $3,600 to show attendees 
and boaters at home.

To participate, the Sea Tow Foundation is asking 
showgoers to stop by a Life Jacket Loaner Station, 
located at piers 2 and 5, to try on an Onyx life jacket 
and take a selfie while wearing it. Contestants must 
upload their photos to Facebook or Instagram, tag 
the Sea Tow Foundation @SeaTowFoundation, and 
use the hashtag #lifejackets4thewin.

Those who are unable to attend the Miami show can 
by downloading and printing a graphic from the Sea 
Tow Foundation’s online store and taking a selfie with 
it.

One winner will be chosen each day of the show, one 
additional winner being chosen from the home con-
testants. Each prize pack, valued at more than $700, 
includes an Impulse A-24 In-Sight automatic inflat-
able life jacket from Onyx Outdoor; FELL Marine’s 
MOB+ wireless man overboard engine cutoff system; 
four tickets to next year’s Miami boat show, courtesy 
of NMMA; a pair of polarized FishGillz sunglasses; a 
duffel bag from Source 4; and a Navionics Boating 
Charts app.

“We’re thrilled to have received so much support 
from our partners within the boating industry,” Gail 

Industry News continued on Page 6

http://flash-pub.com/pub/ebooks/1ae4918059/#/0
https://images.saymedia-content.com/.image/cs_srgb/MTcwMzg5Njk1MDY5NDMxMTE5/billfish.pdf
https://www.tradeonlytoday.com/industry-news/sea-tow-foundation-launches-photo-contest-to-raise-pfd-awareness
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Industry News continued from Page 5

R. Kulp, Sea Tow Foundation executive director, said 
in a statement. “Our giveaway contest will be a great 
way to get boaters’ attention and help continue to 
educate the public that boating can be safe and fun.”

SailTime Expands Into Powerboats

Source: Trade Only Today

SailTime Group has launched PowerTime fractional 
memberships for powerboats. The company opened 
three franchises after testing the concept in two loca-
tions last year.

SailTime said it would officially launch PowerTime at 
the Miami International Boat Show with its new loca-
tion in the Miami- Fort Lauderdale area. CEO Todd 
Hess said in a statement that there are plans to open 
25 franchise locations over the next two years, with 
six to open in this spring.

“In the past few years, boat clubs have achieved pop-
ularity with a sharing model featuring small power-
boats suited for day use only,” Hess said in the state-
ment. “PowerTime will offer a boat sharing program 
on 30- to 45-foot luxury powerboats, allowing clients 
multiday usage and overnight stays.”

PowerTime is the first in the industry to offer a boat-
management program for midsize powerboats. Hess 
said the boat-management program provides reve-
nue and reduces the cost of ownership. Owners also 
gain a full week of reservations every month on their 
vessels.

Franchise owners Jim and Debbie Veiga will launch 
PowerTime and SailTime South Florida today at the 
Miami show. The fleet includes a new Jeanneau Lead-
er 10.5 for PowerTime and a new Jeanneau Sun Odys-
sey 349 for SailTime.

“Luxury powerboating is a very popular pastime in 
South Florida, but until PowerTime, there has not 
been a sharing option for the larger cruising boats in 
the 30- to 45-foot range,” Jim Veiga said in the state-
ment.

$11 Million to be Invested in North 
San Francisco Bay Community

Source: Trade Only Today

In a major victory for the cities of Petaluma and San 
Rafael, Calif., more than $11 million has been ear-
marked for maintenance of the Petaluma River.

The Petaluma River hasn’t been dredged since 2003, 
and conditions have gotten steadily worse. As a re-
sult, the river’s commercial tonnage, a key metric for 
prioritizing federal projects, has steadily declined.

The Army Corps of Engineers plan, announced this 
week, contains about $9.7 million to dredge the Peta-
luma River and $1.3 million for preparation work for 
the San Rafael Canal. “I am thrilled that we will finally 
be able to address the recreational, commercial and 
public safety problems that come from this delayed 
dredging,” Rep. Jared Huffman said in a statement.

“I couldn’t be happier,” said Petaluma mayor Teresa 
Barret. “This is exactly what Petaluma needs right now 
and certainly what our river needs.”

In January, anticipating that the engineers would 
again pass on the much-needed dredging, the Pet-
aluma city council approved around $2 million for 
emergency work. With the federal funds in place, the 
city will invest those dollars on improvements to the 
city marina.

“Local economies depend on forgotten harbors like 
the Petaluma River and San Rafael Canal,” Huffman 
said. “The safety and viability of commercial and rec-
reational traffic is the highest priority, and I thank the 
Army Corps for taking action on this urgent infra-
structure need.”

Work could get underway as soon as early June, de-
pending on the migration of protected species that 
spawn in the watershed. 

Industry News continued on Page 7

https://images.saymedia-content.com/.image/cs_srgb/MTcwMzg5MjU4MDU2NTA4NjQw/seatow.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTcwMzg5MjU4MDU2NTA4NjQw/seatow.pdf
https://www.tradeonlytoday.com/industry-news/sailtime-expands-into-powerboats
https://images.saymedia-content.com/.image/cs_srgb/MTcwNDM1NTI5MDgxMzY2MjA2/sailtime.pdf
https://www.tradeonlytoday.com/industry-news/11-million-to-be-invested-in-north-san-francisco-bay-community
https://images.saymedia-content.com/.image/cs_srgb/MTcwNDM1NzIxMDEyNzE3MjQ2/huffmanriver.pdf
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Industry News continued from Page 6

Marine CEOs: More Confident in Q4, 
Brightened Outlook Heading into 

2020

Source: National Marine Manufacturer’s Association

Business confidence among marine manufacturer 
CEOs increased in the fourth quarter with 88 percent 
of marine CEOs saying current conditions were stable 
or expanding (56 and 32 percent, respectively), com-
pared to 76 percent (51 percent stable and 27 percent 
expanding) in the third quarter. The report comes 
from NMMA’s Marine CEO Sentiment Survey for Q4 
2019 that includes insights on a quarterly basis from 
senior executives at recreational boat, marine engine 
and accessory manufacturing businesses.
 
Fifty-one percent of marine CEOs expect business con-
ditions to improve in the next six months, up from 30 
percent in the third quarter. Another 40 percent  ex-
pect business conditions in the next six months to 
remain steady. Forty-eight percent of manufacturers 
reported modest to substantial growth in sales in Q4 
and 24 percent reported sales were on par with where 
they were a year ago.
 
Marine CEO sentiment aligns with where retail sales of 
new boats netted out in 2019 with more than 280,000 

units sold, the second highest total since 2007, fol-
lowing a pickup in sales during the second half of the 
year.
 
Click here to view and download the full report on 
nmma.org. Contact intel@nmma.org with questions.

New Jersey Borough Pays $3 Million 
in Marina Lawsuit

Source: Trade Only Today

A woman from Dumont, N.J., will receive a $3.7 mil-
lion settlement after she suffered a brain injury when 
she fell off a yacht at Edgewater Marina in Edgewater, 
N.J., in 2014. The marina is managed by the borough 
of Edgewater.

Jennifer Brashears, 48, sued the marina, the borough 
and the boat owner, Dean Borghi, after she fell from 
an unsecured ladder and hit her head, resulting in 
brain bleeding that required emergency surgery and 
permanent damage, according to northjersey.com.

Court documents reportedly show that $2,436,827 
was placed in a special-needs trust for Brashears 
on January 22 after legal fees and expenses were 
paid. The borough paid $3 million and Borghi paid 
$700,000.

Industry News continued on Page 8

Marina Santa Marta 
Magdelena, Columbia

Royal Jamaica Yacht Club 
Kingston, Jamaica

Crown Harbor Marina 
Cornelius, North Carolina

Mackinac Marina 
St. Ignace, Michigan

Peer Consulting & Management  
Plantation, Florida

Rose Great Escapes, LLC  
St. Petersburg, Florida

Welcome Aboard

https://www.nmma.org/press/article/23094
https://www.nmma.org/statistics/publications/marine-ceo-sentiment
https://www.nmma.org/statistics/publications/marine-ceo-sentiment
mailto:intel@nmma.org
https://www.tradeonlytoday.com/industry-news/new-jersey-borough-pays-3-million-in-marina-lawsuit
https://www.northjersey.com/story/news/bergen/edgewater/2020/01/30/edgewater-nj-must-pay-3-million-woman-who-fell-yacht-suffered-brain-injury/2858547001/
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Industry News continued from Page 7

Brashears was hired to clean the interior of the 54-
foot yacht, All About the Monet, before the boat was 
hauled from the Hudson River for repairs.

The boat was lifted out of the water while Borghi and 
Brashears were still on board, which is normally not 
allowed at most marinas. According to court docu-
ments, the mechanical lift that hauled the boat had 
labels that warned against people being on board 
during the process.

When Brashears attempted to leave the boat via the 
ladder, she fell and hit her head on the paved parking 
lot. She had the emergency surgery and reportedly 
had a portion of her skull removed during the pro-
cedure.

Brashears was not able to return to work and medical 
bills were in excess of $500,000. Her lawsuit named 
Edgewater Marina, the borough of Edgewater and 
Borghi on charges of neglect.

Gulf of Mexico States Will Oversee 
Red Snapper Managemnt

Federal fisheries managers implemented state au-
thority to manage recreational red snapper fishing in 
Gulf of Mexico states, the result of a multiyear effort 
to give local authorities jurisdiction over the highly 
sought-after fish.

NOAA Fisheries established the program on Thurs-
day, cementing management changes in the “Reef 
Fish Amendment 50: State Management for Recre-
ational Red Snapper.”

The amendment issued an exempting fishing permit 
to Alabama, Florida, Louisiana, Mississippi and Texas, 
allowing them to manage the private recreational red 
snapper fishery in 2018 and 2019

Recreational fishing advocates had worked for years 
to give states control over management after feder-

Industry News continued on Page 9

https://www.tradeonlytoday.com/industry-news/gulf-states-to-take-over-recreational-red-snapper-management
https://www.tradeonlytoday.com/industry-news/gulf-states-to-take-over-recreational-red-snapper-management
http://www.marketingmich.com


9

Industry News continued from Page 8

ally mandated recreational seasons had been slashed 
to three days in some cases.

Fishing advocates celebrated the move championed 
by a Republican coalition that included Sen. Richard 
Shelby, R-Ala., Reps. Garrett Graves and Steve Scalise, 
both of Louisiana, and Georgia Rep. Austin Scott.

“Over the past two years, private recreational red 
snapper anglers in the Gulf have become more active 
partners in the states’ data collection systems and 
enjoyed much longer red snapper seasons than the 
federal system was able to provide,” said Center for 
Sportfishing Policy president Jeff Angers in a state-
ment.

At a Gulf Council meeting in January, each state gave 
a report on its data-collection program and empha-
sized its ability to incorporate local factors into har-
vest data so it could adjust the season.

“State management of Gulf red snapper has been a 
game-changer for anglers,” said American Sportfish-
ing Association Southeast fisheries policy director 
Kellie Ralston. “Because of their targeted data col-
lection and their ability to quickly respond to what’s 
going on in-season, each of the Gulf states has been 
able to provide substantial red snapper seasons for 
the private recreational sector.”

Coast Guard Foundation Announces 
2020 Scholarships

Source: Trade Only Today

The Coast Guard Foundation, a non-profit organiza-
tion for Coast Guard personnel and their families, an-
nounced its 2020 scholarship program.

Children of active-duty, reserve and retired Coast 
Guard members can apply for scholarships, which 
range from $1,000 to $5,000, to fund undergraduate 
education. Applications will be accepted until March 
15.

There also is a scholarship program for spouses. Eligi-
bility guidelines and an application are available here.
The Coast Guard Foundation has paid out more than 
$5.4 million to college-aged young adults in the pro-
gram’s 29-year history.

“The brave men and women of the Coast Guard com-
munity embody the highest level of professionalism 
and dedication to those they service,” Susan Ludwig, 
president of the Coast Guard Foundation, said in a 
statement. “The sacrifices these brave individuals and 
their families make for our way of life cannot be mea-
sured. We do what we can to help these families, and 
providing scholarships is our core method of support. 
We are proud that we awarded 128 scholarships last 
year and look forward to continuing to expand the 
program this year.” 

https://asafishing.org/advocacy/its-official-gulf-of-mexico-states-take-the-helm-of-private-recreational-red-snapper-seasons/
https://asafishing.org/advocacy/its-official-gulf-of-mexico-states-take-the-helm-of-private-recreational-red-snapper-seasons/
http://gulfcouncil.org/meetings/council/january-council-meeting-2020/
https://www.tradeonlytoday.com/industry-news/coast-guard-foundation-announces-2020-scholarships
https://coastguardfoundation.org/scholarships
https://coastguardfoundation.org/scholarships
https://images.saymedia-content.com/.image/cs_srgb/MTcwMjAzNDk2MTU3NTU0NDg4/coastguard-foundation.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTcwMjAzNDk2MTU3NTU0NDg4/coastguard-foundation.pdf


10

Clean Marina & 
Environmental News

Fort Lauderdale Facing a $1.8 million 
Fine After 206 Million Gallons of Sewage 

Was Discharged Into City Waterways

By Alaa Elassar, CNN

(CNN) - Over the last two and a half months, more 
than 206 million gallons of toxic sewage has spilled 
into Fort Lauderdale waterways. That’s the equivalent 
of 312 Olympic-sized swimming pools.

And now, the state of Florida is saying enough is 
enough.

It has slapped Fort Lauderdale with a $1.8 million fine 
that the city is expected to pay by March 31, accord-
ing to a letter sent to the city and obtained by CNN.
The issue first began in December 2019. Since then, 
the city’s aging sewer pipes broke and discharged 
raw sewage seven times into multiple neighborhoods 
and tourist destinations.

The most recent spill was on January 30 when mil-
lions of gallons of sewage began spouting out of the 
pipes buried under Fort Lauderdale’s George English 
Park, home to the city’s famed George English Lake.

“All the fish are dead there,” Fort Lauderdale fisher-
man Jeff Maggio told the South Florida Sun-Sentinel.
“Everything’s just gone. Crabs, oysters, barnacles and 
plankton. Crews have been out there picking up hun-
dreds of fish out of the water so it doesn’t look like 
holy hell. Manatees are swimming in that poison.”

An investment that’s long overdue
Fort Lauderdale’s sewer main system is 50 years old.
The city is investing $600 million to upgrade the sys-
tem. But, says Mayor Dean Trantalis, the project will 
take 18 months.

Along with millions of dollars in upgrades, however, 
the city now also owes the state $1,796,500. Trantalis 

told the South Florida Sun-Sentinel he doesn’t know 
where the city is going to get the money from.

“We have made infrastructure our top priority and 
currently have numerous major projects underway to 
immediately replace the most critical sewer pipes,” 
the City of Fort Lauderdale said in a statement to 
CNN.

“We recognize the importance of investing today to 
ensure that future generations can continue to live, 
work, and vacation in our City.”

CNN’s Denise Royal and Rosa Flores contributed to 
this report.

Free Aquatic Invasive Species (AIS) 
Prevention Workshops For California 

Waterways Users

Join us! Everyone accessing California’s waterways is 
invited to learn how to prevent the further spread of 
aquatic invasive species (AIS) into uninfected water-
ways. These free workshops will help the public learn 
how they can recognize AIS in their region and how 
to take action to prevent it from spreading.

Workshop participants will: 

• Gain an understanding of the impacts AIS have on 
the environment;

• Learn to recognize them in their region;
• Learn how to take action and prevent spreading 

the invasive species by inspecting and cleaning 
equipment and watercraft.

Contra Costa 
Date: Thursday, March 19th, 2020 (You must register 
to attend by Monday, March 16th )
Time: 8:45 a.m. - 2:45 p.m.
Location: Big Break Regional Shoreline Park, 69 Big 
Break Rd, Oakley, CA 94561

Clean Marina & Environmental News continued on Page 11

https://www.sun-sentinel.com/local/broward/fort-lauderdale/fl-ne-sewage-spilled-fort-lauderdale-20200216-xpvarmizdvco7lldkirunu2zga-story.html
https://www.sun-sentinel.com/local/broward/fort-lauderdale/fl-ne-sewage-spills-fort-lauderdale-fine-20200218-lg4tltb4zncvfkiupyo246udam-story.html
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Clean Marina & Environmental News continued from Page 10

Parking: Free parking available at the facility. 
Lunch: Purchase lunch at a nearby restaurant or bring 
your own lunch. 
Workshop Partner: Big Break Regional Shoreline 
Park

Sacramento 
Date: Thursday, April 2nd, 2020 (You must register to 
attend by Monday, March 20th ) 
Time: 8:45 a.m. - 2:45 p.m. 
Location: Lake Washington Sailing Club, 2901 Indus-
trial Blvd. West Sacramento 95691 
Parking: Free parking available at the facility.
Lunch: Purchase lunch at a nearby restaurant or bring 
your own lunch. 
Workshop Partner: Lake Washington Sailing Club

Santa Cruz
Date: Thursday, May 14th, 2020 (You must register to 
attend by Monday, May 11th) 
Time: 8:45 a.m. - 2:45 p.m. 
Location: Santa Cruz Yacht Club, 244 4th Ave #3835, 
Santa Cruz, CA 95062 

Parking: Free parking at the facility. 
Lunch: Purchase lunch at a nearby restaurant or bring 
your own lunch. 
Workshop Partner: Santa Cruz Yacht Club

See the flier for further information.

The workshops are being hosted by California State 
Parks, California Coastal Commission, California De-
partment of Fish and Wildlife, the U.S. Fish and Wild-
life Service and Smithsonian Environmental Research 
Center.

https://sable.godaddy.com/c/37904?id=1084146.1518.1.c50ec5483ce532835e95dfea7f1e02e8
http://www.seatech.com


12

Around The World
What will Brexit Mean for Boating?

By Michael Verdon (Trade Only Today)

The E.U. accounts for half of U.K. marine exports, 
while builders export up to 95 percent of production.
Following nearly four years of Brexit uncertainty, the 
United Kingdom formally left the European Union on 
Jan. 31. Prime Minister Boris Johnson now has until 
the end of 2020 to negotiate a free-trade agreement 
with E.U. leaders.

Most analysts believe the 11-month period will be 
too short to hammer out a comprehensive FTA, in 
which case the country would go through a “hard 
Brexit,” meaning it would trade with the European 
Union without a formal deal, under World Trade Or-
ganization rules. It would lose access to the EU Single 
Market and Customs Union.

The marine industry has been left in a holding pat-
tern regarding the actual conditions of Brexit, though 
Johnson’s December election victory confirmed there 
will be a dissolution between the European Union 
and the United Kingdom, in one form or another.

“It is important for our members to know that our re-
lationship with the E.U., at least during the transition-
al period, will remain the same as it is now, and that 
it is business as usual,” says Lesley Robinson, CEO of 
the trade association British Marine.

Robinson shares the opinion that 11 months is too 
short for a viable free trade agreement, but says Brit-
ish Marine will keep members apprised of possible 
changes, warning them to prepare for a “hypothetical 
no-deal scenario.” British Marine advised boatbuild-
ers to obtain Manufacturer Identity Codes to all E.U. 
export destinations.

“For our exporting members, the Eurozone and wid-
er E.U. remain fundamental markets, accounting for 
half of all industry exports, and therefore a strong, 
frictionless trade agreement with them post-Brexit is 
crucial,” Robinson says, noting that U.K. exports have 
passed $1.31 billion for the first time since 2013.

Exports for the United Kingdom’s three largest boat-
builders — Princess, Sunseeker and Fairline — ac-
count for more than 50 percent of sales. For them, 

Development Opportunity
Joint Venture Partner Wanted

Federally Owned Land in Delaware under a long-term lease for exist-
ing marina. No acquisition costs, no real estate taxes for three separate 
parcels totaling +/- 35 acres available for development. 

Public sewer and water, development required to be leased to the pub-
lic. Residential, hotel, restaurant and a fitness center are all develop-
ment possibilities 

Contact William Freas 610-633-5083 or bestbuilt12@live.com.

Around the World continued on Page 13

https://www.tradeonlytoday.com/industry-news/what-will-brexit-mean-for-boating
mailto:bestbuilt12@live.com
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Around the World continued from Page 12

the last three years have been boom years, with Prin-
cess and Sunseeker having record sales last year.

According to media reports in mid-January, Princess 
was looking for a multimillion-dollar cash injection 
from its financiers to help meet increased demand. 
The company, which employs 3,000 in Plymouth, has 
seen its sales increase by 75 percent in the last three 
years. It launched nine new models in 2019 and un-
veiled five more at the Düsseldorf show this January. 

It has said that more than 90 percent of its produc-
tion for 2020 is being built to order, with 40 percent 
of 2021 already covered with new orders.

Brexit has helped the builders by keeping the British 
pound weak against the Euro and U.S. dollar, though 
they complain about how the exchange rate has been 
erratic at times. Having a firm Brexit strategy in place 
should eliminate some of the topsy- turvy nature of 
the exchange rate, and if the pound remains weak, it 
will help fill the U.K. builders’ order books.

“According to our latest research, leisure marine ex-
ports have surpassed $1.31 billion for the first time 
since 2013, representing an impressive increase of 16 
percent compared to the previous year,” Robinson 
says, attributing some of that to Brexit.

“One of our biggest concerns is importing parts and 
engines,” says a boatbuilding executive who asked 
not to be named. “There might also be duties on 
those components, which would have to be recov-
ered when exporting the boat, causing a short-term 
cash flow issue.” The builder also worries about lo-
gistics with parts arriving from Europe being stuck in 
customs.

For the moment, however, there are more questions 
than answers about how Brexit will impact the Brit-

ish boating industry. The boatbuilder, however, says 
sales remain on track. “The first time we dealt with 
Brexit, there was a wait-and-see attitude among buy-
ers,” he says. “This time, we’re not seeing any kind of 
drastic slowdown at all.”

Two Leading Italian Marine Trade 
Associations Unite

Source: Trade Only Today

Two Italian marine trade associations that were once 
rivals have united, according to a statement. UCINA, 
the country’s oldest marine trades association, and 
Nautica Italia, which many of Italy’s leading yacht 
builders formed in 2012, have united under the name 
Confindustria Nautica. The association remains a 
member of the General Confederation of Italian In-
dustry.

Confindustria Nautica president Saverio Cecchi said 
that the new association has meant the addition of 
yacht builders like Baglietto, CCN, Perini Navi, the Fer-
retti Group, Fincantieri and Sacs, along with compa-
nies in the equipment and marinas sectors. About 40 
companies have applied to join the new association.

“We are continuing to make progress, with many 
more additions to our roster of businesses already 
in the process of being formalized,” said Cecchi in a 
statement, adding that several new members are al-
ready seeking board positions.

The reunification of UCINA and Nautica Italiana be-
gan last year, said the statement. The two associa-
tions held individual meetings in December, approv-
ing changes to their respective statutes to pave the 
way for becoming a single association.  

https://www.tradeonlytoday.com/industry-news/two-leading-italian-marine-trade-associations-unite
https://images.saymedia-content.com/.image/cs_srgb/MTcwMzY1NTg3OTU0ODY5NTgz/press-note--confindustrianautica.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTcwMzY1NTg3OTU0ODY5NTgz/press-note--confindustrianautica.pdf
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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     Legislation &
          Partnerships

AMI Hosts Legislative Briefing on 
Working Waterfronts and Marinas 

Washington D.C. – The Association of Marina Indus-
tries (AMI) held its first-ever Congressional Briefing, 
focusing on the impact of upcoming legislation on 
working waterfronts and the marina industry. This 
briefing was held in partnership with the National 
Working Waterfronts Network. Over 65 staffers, me-
dia people, and others interested attended leaving 
no room to sit in the auditorium.

More importantly, panelists Rick Chapman, an AMI 
Board Member, Midwest Marina Association Presi-
dent, and GM of Sunnyside Marina in Minnesota, and 
Jimmy Mackie, Virginia Marine Trades President and 
GM of Regatta Point Yachting Center in Virginia con-
nected with attendees on the economic and social 
significance of working waterfronts and marinas.

“As a business manager, I feel it’s incredibly important 
to share my story with those making policy on Capitol 
Hill so that they understand the impacts their decisions 

have,” stated 
Rick Chapman.

The briefing 
opened with 
R e p r e s e n t a -
tive Rob Wit-
tman (District 
1, Virginia), a 
strong support-
er of the marine 
trades, work-
ing waterfronts, 
and Chesapeake 
Bay restoration 
speaking about 
the importance 

of recognizing the impact of climate change on mari-
time businesses in the years to come. Congressman 
Wittman’s office sponsored the event. 

The outdoor recreation supports 2.2 percent of U.S. gross 
domestic product; this is greater than mining and chemi-
cal production and 
on par with tele-
communications, 
industries for a 
long time seen as 
big American busi-
ness. Boating and 
fishing represent 
the largest portion 
of this economic 
generator. 

The Association of 
Marina Industries 
estimates approxi-
mately 11,500 U.S. marinas produce an economic im-
pact of $18.1 Billion, which supports 105,000 jobs. 

“It’s important that the boating industry, working wa-
terfronts, and the marina industry have a say in any 
major infrastructure legislation,” says Eric Kretsch, 
AMI’s Legislative and Outreach Coordinator. 

The briefing focused on water infrastructure and the 
climate resilience of waterfront businesses, highlight-
ing the importance of the Water Resources Develop-
ment Act and Sportfish Restoration and Boating Trust 
Fund reauthorization as conduits to benefit water-
front businesses and the marina industry.

By Eric Kretsch

Legislation & Partnerships continued on Page 17

From left to right, VMTA President Jimmy 
Mackey, Congressman Rob Wittman, AMI 
Legislative Coordinator Eric Kretsch, and 
Midwest Marina Association President 
Rick Chapman before Tuesday’s briefing.

Rep. Rob Wittman speaking to 
attendees at the AMI lunch on working 
waterfronts and marinas.

Eric Kretsch, AMI Legislative and Outreach 
Coordinator, providing information about the marina 
industry during the briefing.
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CAILIENIDAI� 
OF COUll�SIES 

& IEVIENl1S 

2019 
Marina 101 
September 29 Tampa, FL 

Marina & Boatyard Study Tour 
September 30 Tampa, FL 

CMM/CMO Roundtable Event 
October 29 Fort Lauderdale, FL 

The voice of the marina industry 

Intermediate Marina Mangement Course (IMM) 
November 3-7 Fort Lauderdale, FL 

Intermediate Marina Management Course (IMM) 
December 1-5 Ontario, CANADA 

Advanced Marina Management Course (AMM) 
December 8-1 3 Jacksonville, FL 

2020 
International Marina & Boatyard Conference (IMBC) 

January 1 4- 1 6 Fort Lauderdale, FL 

Intermediate Marina Management Course (IMM) 
February 9-13 Seattle, WA 

Advanced Marina Management Course (AMM) 
February 23-28 Charleston, SC 

50 Water St.• Warren, RI 02885 • 401-247-0314
MarinaAssociation. org • malves@marinaassociation.org 

http://www.marinaassociation.org
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Legislation & Partnerships continued from Page 15

Speaking on AMI’s efforts, Kretsch discussed that over 
the last three years AMI worked to build its legislative 
recognition in Washington D.C., working in greater 
concert with partners the National Marine Manufac-
turer’s Association, the Marine Retailers Association 
of the Americas, and Boat U.S. AMI also contracted 
with LobbyIt.com to independently track legislation 
to specifically marinas and boatyards. 

“AMI believes that marinas are and important part of 
the boating industry,” stated Kretsch, “AMI’s working 
to make sure that part of the industry is heard”.

AMI hopes to follow up with the various offices to contin-
ue advancing the boating industry’s priorities in Congress.

Congressional Climate

By Jason Ortega, Lobbyit.com

February off to a fast start: The shortest month of the 
year kicks off with rapid-fire key moments. The 2020 
election begins in earnest today with the Iowa cau-
cuses - and the results could have big implications 
for the tech world if a Silicon Valley critic like Sen. 
Elizabeth Warren (D-Mass.) does well.

President Donald Trump will outline his policy agen-
da in a State of the Union speech Tuesday, one day 
before Senate Republicans are expected to vote to 
acquit him in the impeachment trial. Trump will then 
unveil his budget on Feb. 10.

On Friday, Democratic presidential candidates will 
debate in New Hampshire ahead of the primary there 
Feb. 11. The month ends with two more debates: Feb. 
19 in Nevada and Feb. 25 in South Carolina.

Awaiting Trump’s funding wish list: Trump plans to re-
lease his budget request on Feb. 10, kicking off spending 
negotiations with Congress for the fiscal year that starts 
Oct. 1. Once that fiscal 2021 wish list is bound into a big 
blue book, appropriators on Capitol Hill will start sched-
uling hearings to question top Trump administration of-
ficials about the funding needs of federal agencies.

Looking to the next trade deals: President Donald 
Trump is looking to land another trade deal, and India 
is next. He is expected to travel to the South Asian na-
tion the week of Feb. 23 to sign off on a limited pact 

that could provide more market access for U.S.-made 
medical devices and agricultural products. The admin-
istration could also soon announce its desire to negoti-
ate a trade deal with Kenya, the first with a sub-Saharan 
African country. Kenyan President Uhuru Kenyatta will 
give public speeches in Washington on Feb. 5 and 6 and 
is likely to meet with Trump during his visit. In addition, 
British Prime Minister Boris Johnson is widely expected 
to meet with Trump in Washington this month possibly 
to launch trade talks. And European Commission Presi-
dent Ursula von der Leyen said Jan. 22 she is looking to 
reach a deal with the U.S. “in a few weeks.”

Ambitious labor rights bill to reach House floor: The 
House is expected Thursday or Friday to take up a far-
reaching labor bill, H.R. 2474 (116), that would make it 
easier for workers to create and maintain labor unions. 
The legislation would, among other things, allow Uber 
and Lyft drivers to join unions, and enable the NLRB - 
which now can collect only back pay - to levy punitive 
fines on employers. The bill would also permit unioniza-
tion in some circumstances through “card check” - the 
informal collection by union organizers of authoriza-
tion forms signed by workers. The bill will likely clear the 
House and then die in the Republican-controlled Senate.

AMI outreach efforts
During the months of December and January, our Lob-
byit team continued to work to set up relationships 
with key offices on the Hill in order to successfully plan 
and execute AMI’s February briefing. The two primary 
offices that we took multiple meetings with were Reps. 
Chellie Pingree and Rob Wittman’s. Pingree is the 
sponsor of the working waterfronts bill and is active 
on issues that are important to marinas. Wittman is 
similarly active on waterfront issues and is a big fan of 
recreational boating and an avid fisherman. He is also 
sponsoring the briefing room and through the course 
of our meetings with his office we were able to secure 
his appearance for opening remarks at the briefing. 
The meeting with Pingree’s office served a dual pur-
pose as it allowed us to introduce ourselves and AMI 
to a new staff member who has taken over this issue 
area after the previous staffer retired.

As part of our briefing preparations, we’ve worked 
closely with Eric and looped in other members of the 
Lobbyit team to prepare and review marketing materi-
als and send an invitation to each office on the Hill and 
their specific staff member that deals with this issue.
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News From Washington
NMMA Submits Comments in 

Support of Biscayne National Park 
Proposed Fisheries Management Plan

NMMA recently submitted comments to the Florida 
Fish and Wildlife Conservation Commission and the 
National Park Service regarding the Proposed Fisher-
ies Management Plan for Biscayne National Park. In 
the filing, NMMA outlines its support for a compre-
hensive set of guidelines that ensures public access, 
sustainable fishing and natural resource protection.
Biscayne National Park (BNP) is the nation’s largest 
recreational marine park in the National Park System. 
Located off the coast of Miami, Florida, Biscayne Na-
tional Park draws visitors from throughout the met-
ropolitan area, Florida, and world. Fisheries decisions 
and aquatic environmental conditions have a direct 
impact on the marine industry, including the ability 
of businesses to expand and customers to get out on 
the water.

According to NMMA, the proposed plan appropri-
ately involves both state and federal management 
agencies, is backed by sound fisheries science, and 
balances needed conservation reform with public ac-
cess. NMMA believes the proposed Fisheries Man-
agement Plan is a superior plan for sustainable fish-
ing and natural resource protection because it looks 
at the entirety of the Park ecosystem, as opposed to 
misguided marine reserve that was published in 2015.

NMMA’s full comments are available here and ad-
dress the following:

• Impact of Proposed Fisheries Management
Plan on General Management Plan

• Size and Bag Limits
• Coral Reef Protection Areas
• Trap Free Zone
• No Trawl Zone

NMMA applauds the efforts of the National Parks 
Service and FWC for continuing to maintain a high 
degree of transparency and stakeholder involvement 
as this robust fisheries management plan is formed. 

Additionally, NMMA is calling on the FWC to vote in 
favor of this plan at the February commission meet-
ing.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org or NMMA man-
ager of southeast policy and engagement, Lee Gatts 
at lgatts@nmma.org.

New Legislation Would Invest in 
Recreational Boating Infrastructure

This week, Representatives John Katko (R-NY-24) and 
Anthony Brindisi (D-NY-22) introduced bipartisan 
legislation that ensures critical water infrastructure 
projects are funded on an equitable, sustainable, and 
needs based system – a top priority on NMMA’s in-
frastructure agenda. The Safer Harbors for Our Rec-
reation Economy Act (SHORE Act) would require the 
U.S. Army Corps of Engineers (USACE) and the Office 
of Management and Budget (OMB) to account for 
recreation-based economic impacts in cost-benefit 
analysis procedures used to prioritize funding for 
harbor maintenance, intracoastal, and inland water-
ways projects.

“Led by boating and fishing, outdoor recreation is 
one of the fastest growing segments of the economy 
– generating $778 billion in annual economic output
and supporting 5.2 million American jobs – and the
SHORE Act will help our industry continue to power
national and local economies well into the future,”
said Callie Hoyt, NMMA director of federal govern-
ment relations. “We thank Representatives John Kat-
ko and Anthony Brindisi for their leadership on this
legislation, which will ensure recreation-based water
infrastructure projects across the country receive the
attention and funding they need and deserve.”

“Boating and recreation generates millions of dollars 
in regional economic benefits and creates hundreds 
of Central New York jobs. However, as communities 
across Lake Ontario’s southern shore continue to face 
the devastating consequences of rising water levels, 

News from Washington continued on Page 19

http://www.nmma.net/assets/cabinets/Cabinet585/NMMA%20FKNMS%20Restoration%20Blueprint%20Comments.pdf
http://www.nmma.net/assets/cabinets/Cabinet585/NMMA%20FKNMS%20Restoration%20Blueprint%20Comments.pdf
mailto:nvasilaros@nmma.org
mailto:lgatts@nmma.org
https://katko.house.gov/media-center/press-releases/sustained-high-water-levels-continue-threaten-cny-shoreline-communities
https://katko.house.gov/media-center/press-releases/sustained-high-water-levels-continue-threaten-cny-shoreline-communities
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it is critically important that USACE and OMB priori-
tize funding recreational infrastructure projects that 
play a significant role in our local economy,” said 
Representative Katko. “To achieve this, I introduced 
the SHORE Act, bipartisan legislation that will priori-
tize critical maintenance water infrastructure projects 
in Little Sodus Bay, Fair Haven, Oswego, and coastal 
communities across Lake Ontario. Prioritizing and 
executing these maintenance projects will play a key 
role in creating jobs and driving economic growth 
and development.”

The boating industry’s significant economic contribu-
tions rely on safe, navigable waterways. By only ac-
counting for commercial activity, the existing process 
fails to account for the value created by access for 
recreation activities leaving our economy at a disad-
vantage. In a time when federal lands and waters face 
a multi-billion-dollar deferred maintenance backlog, 
NMMA is calling on the federal government to be 
more strategic and efficient with the use of taxpayer 
dollars on infrastructure.

The SHORE Act would do the following to help en-
sure the maintenance needs of recreation-based har-
bors and waterways:

• Directing the USACE and OMB to account for 
recreation-based considerations in cost-bene-

fit analysis procedures for harbor maintenance, 
intracoastal, and inland waterways projects. 
This ensures the economic benefits of recre-
ation are considered as part of the project au-
thorization process.

• Improve transparency and consistency in how 
recreation is accounted in project prioritization 
procedures by requiring USACE and OMB to 
report to Congress on how they have executed 
provisions of the SHORE Act and issue recom-
mendations for establishing a uniform calcula-
tion for recreation-based economic benefits.

For more information, please contact NMMA direc-
tor of federal government relations, Callie Hoyt at 
choyt@nmma.org.

Boat Titling Legislation Introduced in 
Tennessee

Last Thursday, the Uniform Certificate of Title Act 
was filed in the Tennessee General Assembly – a top 
recreational boating industry priority. NMMA and its 
industry partners actively support the legislation, call-
ing titling a vital tool in the effort to protect consum-
ers from buying damaged, destroyed, or stolen boats.
Vessel titles, like VIN numbers, ensure that clear own-
ership is defined for consumers and dealers. Titling 

News from Washington continued from Page 18

Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.

News from Washington continued on Page 20

mailto:choyt@nmma.org
https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
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provides boaters with security and protection. A cer-
tificate of title is a legal document exhibiting owner-
ship, whereas registration is not.

Similar to how Carfax identifies if a car has been in 
an accident and who the rightful owner is, vessel 
titling adds significant consumer protection, help-
ing boaters avoid unwittingly purchasing a stolen or 
previously damaged vessel. Additionally, titles create 
more confidence in the marketplace, leading to more 
reasonable financing options for boat owners. Ad-
ditionally, the proposed legislation helps protect all 
dealers, including small, family-owned businesses by 
providing more certainty that an owner has the full 
legal title to a boat that they are accepting as a trade-
in or attempting to resell.

NMMA thanks Senate Finance Chairman Bo Watson 
and Representative Sam Whitson for sponsoring this 
important piece of legislation and House Finance 
Chairman Representative Susan Lynn for co-prime 
sponsoring the legislation. For more information, 

please contact NMMA manager of southeast policy 
and engagement, Lee Gatts at lgatts@nmma.org. 

It’s Official: Gulf of Mexico States Take 
the Helm of Private Recreational Red 

Snapper Seasons

Last week, the recreational fishing and boating com-
munity praised the final action taken by NOAA Fish-
eries to implement state management for private an-
glers fishing for red snapper in the Gulf of Mexico. 
The move cements the management changes found 
in “Reef Fish Amendment 50: State Management for 
Recreational Red Snapper” agreed to by the Gulf of 
Mexico Fishery Management Council (Gulf Council) in 
April 2019 and sent to Secretary of Commerce Wilbur 
Ross for approval.

Under an exempted fishing permit (EFP), the five Gulf 
Coast states managed the private recreational red 

News from Washington continued from Page 19

News from Washington continued on Page 21
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News from Washington continued from Page 20

snapper fishery in the Gulf of Mexico for the 2018 
and 2019 fishing seasons and saw remarkable suc-
cess. The EFP was the result of a multi-year effort to 
give the states control after the status quo federal 
management approach reduced the Gulf red snap-
per season to an astounding three days for private 
anglers in federal waters.

“We have reason to celebrate today thanks to the will-
ingness of the state fish and wildlife agencies of the 
Gulf Coast and the leadership of Secretary Ross and 
congressional champions like Senator Richard Shelby 
(R-Ala.) and Representatives Garret Graves (R-La.), 
Steve Scalise (R-La.) and Austin Scott (R-Ga.),” said 
Jeff Angers, president of the Center for Sportfishing 
Policy. “Over the past two years, private recreational 
red snapper anglers in the Gulf have become more 
active partners in the states’ data collection systems 
and enjoyed much longer red snapper seasons than 
the federal system was able to provide.”

At the Gulf Council meeting in January, each state 
gave a report on their data collection program and 
emphasized their ability to incorporate local factors 
to ground-truth the harvest data and to nimbly ad-
just the season. This state-level approach provides far 
greater flexibility in fishery management versus the 
federal one-size-fits-all, static regulations. Anglers 
trust the state systems because they are responsive 
and the regulations match the conditions seen on 
the water. With an independent analysis of red snap-
per populations set to be released in the next few 
months, anglers are hopeful for continued gains in 
the management of the Gulf red snapper fishery.

The recreational fishing community has long advo-
cated that natural resource management often works 
best when it is local. With Amendment 50 fully imple-
mented, the states will continue to balance marine 

conservation and public access with a management 
system that is timely and adaptable. This alternative 
management approach provides a proven model that 
could be applied to other fisheries to improve public 
access while ensuring proper conservation of Ameri-
ca’s marine resources.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org.  

Virginia Advances Legislation 
Protecting A Critical Forage Fish

Last week, the Virginia House of Delegates passed 
HB1448, which transfers menhaden oversight from 
the legislature to the Virginia Marine Resources 
Commission. The Virginia Senate also took action last 
week on the companion bill, S791 passing it out of 
the Agriculture, Conservation and Natural Resources 
Committee as well as the Senate Finance and Appro-
priations Committee. The bill now moves to the Sen-
ate floor, and NMMA is hopeful that it will pass this 
week.

All Virginia bills must be passed out of their respec-
tive chambers by Tuesday, February 11, at which time 
all bills that have passed the House will be heard in 
the Senate and all bills that have passed the Senate 
will be heard in the House. Bills will work their way 
back through the respective committee assignments 
and floor votes.

NMMA is urging stakeholders to take action on Boat-
ing United and ask their legislators to support these 
measures.

For more information, please contact NMMA director 
of state government relations, Libby Yranski at lyran-
ski@nmma.org.  

mailto:nvasilaros@nmma.org
https://www.boatingunited.org/take-action/support-menhaden-fisheries-management
mailto:lyranski@nmma.org
mailto:lyranski@nmma.org
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AMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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